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Farming Associations Comment on Cattle Prices
There has been much inaccurate comment by the NFU and NBA over the last week relating to the state of the beef market.  In particular NFU Vice President, Paul Temple’s remarks made at Royal Bath and West Show at the end of May. 
In his speech he called for further commitment throughout the food chain which would result in lifting beef prices as a means of encouraging livestock farmers’ confidence in producing quality products for which there is strong consumer demand. 

Such calls from farming organisations are, of course, not new, and suggest that there is either ongoing mutual misunderstanding between producers and processors, which we do not believe to be the case; or worse, flagrant profiteering at the farmer’s expense, which in the processing sector is equally unreal in today’s markets.

There should be no doubt that all links in the beef chain are interdependent and that processors need successful and profitable British beef farmers to supply the beef products that the British consumers are keen to buy; always provided that quality and price match their expectations.

That is why BMPA members have made open commitments to their beef suppliers and are working with producer groups to improve relationships and understanding of the seasonality of beef sales to ensure that there is a market for the totality of the product itself. This inevitably means understanding the need for long term commitment to quality and delivery with agreed time frames, and with tightly controlled and efficient production costs.  In many cases these arrangements are supported contractually with forward pricing commitments. 
Many processors and farmers have found “Loyalty Clubs” or dedicated producer groups to be a mutually beneficial way of ensuring continuity of supply to major retailers, and ensuring price stability and commitment.  

By definition the beef industry is a disassembly business, and retail prices attract wide discussion.  The role of the multiple retailers is under scrutiny by the NFU and NBA, but also recently by EBLEX.  However, the problem is not the products that are easily sold and in demand, and for which price is market driven, but the product that is not easily sold; in particular during the summer manufacturing product which inevitably puts pressure on industry.  

However, there is a positive message for British Beef farmers here, and an equally positive future if opportunities are taken. Beef prices generally are rising; export markets have opened, and the quality of cattle through dedicated suppliers and supply chains has improved.  Commitment by farmers pays and abattoirs have worked hard to generate new markets; but demand and the markets change, as do customer expectations, so there is no room for complacency, and there will always be pressure to find ways of improving the bottom line.

This will not be achieved by public expressions of blame by one link in the chain to another on which they depend for the successful marketing of the product they have worked so hard to produce. 
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